Christophe
Leenknhecht

SALES & MARKETING ADVISOR
EXPERIENCE

FREELANCE SENIOR MARKETING ADVISOR
cOMPANERO 101.2021 -...

* International Digital Systems Manager Ad Interim
(04/2023 - ..)

* Marketing manager Surgeonious (04/2023 - ...)

* Digital marketing strategist NDQ logistics (03/2023 -
06/2023)

¢ Digital marketeer ad interim Decospan (09/2022 -
02/2023

* Marketing automation manager for B2B division at EDF
Luminus (08/2021- 05/2022)

® HubSpot Marketing Professional Hub onboarding and
content marketing strategy at Tom&Co (2021-2022)

* HubSpot Marketing Enterprise Hub onboarding & CDP
integration project at Standaard Boekhandel (2021).

SALES EXECUTIVE
Blendr.io/Qlik 1 01.2020 - 12.2020

e Commercial role to support rapid (international)
growth of iPaas tech start-up Blendr.io both through
outreach and inbound techniques.

* Support Marketing with the implementation of HubSpot
Marketing Hub Professional.

® Help customers from POC up to and including.
onboarding process for the iPaas solution.

® Blendr.io did well and has been acquired by
software company Qlik, late 2020.

DEMAND GENARATION SPECIALI
BBC 1 09.2018 - 01.2020

* Onboarding customers with their m
automation solutions, mainly linked
Salesforce, Eloqua and Marketo)

® Coach b2b marketing with different f
generation strategy and tactics.

* Leading workshops with customer faci
about buyer persona, buyer journey, con
and practical implementation of lead gen
lead nurturing processes with marketing auto
(Atlas Copco, SIG Air, Elugie, Moore, Seedlink...)



https://www.linkedin.com/in/christopheleenknecht
https://www.instagram.com/cleenknecht/
https://twitter.com/leenknecht
https://meetings.hubspot.com/cleenknecht
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KEY ACCOUNT MGR/MARK
Vanden Broele/Cayman | 05.2010 - 02.2013

bonsible for selling ‘digital’ projects: websites, mobile apps,
istening, Showpad...
also taking over the role as Vanden Broele's
anager: developing a new content plan,
arketing activities, organising events, providing
hes.

ative companies for the Chamber of Commerce

my career mainly worked for IT companies
ears for Econocom), mainly as a consultant in the
d optimisation of IT Service Management projects, a.o.
orldline, ING, Nmbs, Brussels Airport...)




RECENT ASSIGNMENTS
INTERNATIONAL DIGITAL PROJECT MANAGER AD INTERIM

Vandemoortele | 04.2023 - ...

Launch the platform https:/ /www.vandemoorteleprofessional.com/ to increase engagement
with the company's foodservice solutions.
e |ed and managed the project and coordinated with stakeholders. Reporting to steering
committee & senior management.
e Support the roll-out of HubSpot CRM and marketing automation international user support
(BE,NL, IT, FR, DE, ES).

DIGITAL MARKETEER
Surgeonious | 04.2023 - ..
Digital marketeer for surgical instruments company https:/ /www.surgeonious.com/
e Set digital marketing objectives (awareness and conversion).
e Research keywords and develop a content calendar for 2023.
e Onboarding HubSpot Marketing Pro - coaching sales & markering team.
CONTENT MARKETING STRATEGY
NDQ LOGISTICS | 03.2023 - 05.2023

Develop a content marketing strategy for NDQ logistics, the UK logistics specialist,
e Analysis of actual online presence, review personas and buyer journey.
e Set digital marketing objectives (awareness and conversion).

e Keyword research and develop a content calendar for 2023

INBOUND MARKETING STRATEGY
INUITS POLAND | 03.2023 - 06.2023

Develop an inbound marketing strategy for Krakow based company https:/ /inuits.it/
e Analysis of actual online presence, review personas and buyer journey.
e Set digital marketing objectives (awareness and conversion).
e Keyword research and animate workshop to define topic clusters.
e Define conversion paths and implement them in the new website.
e HubSpot Marketing Hub onboarding, coaching the marketing team

DIGITAL MARKETEER AD INTERIM
DECOSPAN | 09.2022 - 02.2023

Temporary assignment as a replacementfor the digital marketeer on a maternity leave.
e Managing the Decospan content calendar and B2C brands (Parky, The Twelve, Cabbani)
e Responsible for content creation.and distribution through owned, paid and earned media.
e Responsible for the execution of the digital marketing strategy & performance.
e Improve the Marketing Automation System (Microsoft Dynamics 365).
e Budget follow-up, management of the digital marketing partners. Leading and coaching

the digital team.

e Sales enabling. Help rethink the Decospan customer experiences.



MARKETING AUTOMATION CAMPAIGN-MANAGER
DIETEREN | 06.2022 - 09.2022

* Temporary operational assignment. Create emails and journeys in SF Marketing Cloud for
the different D'leteren brands. Gather insights and consolidate these in campaign reporting

MARKETING AUTOMATION CAMPAIGN MANAGER
EDF Luminus | 08.2021 - 06.2022

* Manage automated marketing journeys, for b2b dept throughout the entire customer
lifecycle (onboarding, loyalty, retention).

* Develop and implement always-on campaigns, follow-up the progress and improve in
coordination with various stakeholders.

® Technical set-up of automated journeys in SF Marketing Cloud, e.g. emails and landing
pages, dynamic campaign assets, audience and data selection.

* Capturing the required customer and product data, as well as coordinating the data flow,
in order to ensure a qualitative and personalised communication e.g. support
communication flows for the b2b quote tool https://opp.luminus.be/

MARKETING SENIOR ADVISOR
Tomd&Co | 04.2021 - 02.2022

e Analysis of current state: web, seo, seq, social, content grading, marketing toolset and
integrations...

e Technical and strategic guidance on setting up and using HubSpot Marketing Hub to grow
traffic and drive conversion in the webshop.

e Coaching marketing team in marketing best practices and get the most out of HubSpot

marketing automation.

velop and roll-out a content marketing based on a topic cluster approach in HubSpot

up dat collection campaign for puppy owners, information campaign for potential

franchisers, integration of topical content in webshop...

TING SENIOR ADVISOR

rd Boekhandel | 01.2021 - 08.2021

nical and strategic guidance on setting up and using HubSpot Marketing Hub

rprise, integration with webshop and CDP (containing >4 million contacts).

et up data selection process and data mapping between HubSpot and CDP

Define and implement a framework for lead scoring.

» Define and implement a data cleaning and data quality process.

« Technical set-up of automated journeys in HubSpot for competitions (win a meet and
greet with an author), events, reward high value customers, abandoned cart...



